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Copyright Notice 

© 2025. David Abingdon. All Rights Reserved. 

No part of this publication may be reproduced or transmitted in any form or by any means, 
mechanical or electronic, including photocopying and recording, or by any information 
storage and retrieval system, without permission in writing from the Publisher. Requests 
for permission or further information should be addressed to the Publishers. 

Email: solutions@disruptors.biz    Web: www.disruptors.biz 

Legal Notices 

While all attempts have been made to verify information provided in this publication, 
neither the Author nor the Publisher assumes any responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. 

This publication is not intended for use as a source of legal or accounting advice. The 
Publisher wants to stress that the information contained herein may be subject to varying 
state and/or local laws or regulations. All users are advised to retain competent counsel to 
determine what state and/or local laws or regulations may apply to the user’s particular 
situation or application of this information. 

The purchaser or reader of this publication assumes complete and total responsibility for 
the use of these materials and information. The Author and Publisher assume no 
responsibility or liability whatsoever on the behalf of any purchaser or reader of these 
materials, or the application or non- application of the information contained herein. We 
do not guarantee any results you may or may not experience as a result of following the 
recommendations or suggestions contained herein. 

Any perceived slights of specific people or organisations is unintentional. 
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Introduction 

Facebook and Instagram are powerful platforms for reaching target audiences, 

building brand awareness, and driving conversions. Disruptors like Gymshark, 

Glossier, and MVMT have leveraged these platforms to achieve rapid growth by 

mastering advertising strategies tailored to their audiences. With over 3 billion 

combined users, Facebook and Instagram ads offer unparalleled opportunities for 

businesses of all sizes. 

This guide will show you how to: 

• Understand the fundamentals of Facebook and Instagram advertising 

• Create compelling ad content that resonates with your audience 

• Set up and manage ad campaigns effectively 

• Optimise ad performance for maximum return on investment (ROI) 

• Learn from successful disruptors who mastered these platforms 

By the end, you’ll have the knowledge to run high-performing Facebook and Instagram 

ad campaigns that generate results. 
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Step 1: Understand the Fundamentals of Facebook & Instagram 

Ads 

Why Advertise on Facebook & Instagram? 

• Massive Reach: Access billions of active users worldwide. 

• Advanced Targeting: Leverage demographic, interest, and behaviour-based 

targeting. 

• Multiple Ad Formats: Use photo, video, carousel, and story ads to engage users. 

• Integrated Platforms: Run ads across Facebook and Instagram from a single 

interface (Meta Ads Manager). 

CASE STUDY: 

Glossier built a billion-dollar brand by engaging its target audience on Instagram 

through relatable content and influencer collaborations. 
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Step 2: Create Compelling Ad Content 

Crafting Engaging Ads 

• Visual Appeal: Use high-quality images and videos tailored to each platform. 

• Clear Messaging: Highlight the value proposition with concise copy. 

• Strong CTAs: Use action-oriented calls-to-action like “Shop Now” or “Learn 

More.” 

Ad Creative Best Practices 

• Align content with brand voice and audience preferences. 

• Use storytelling techniques to build emotional connections. 

• Incorporate user-generated content to enhance authenticity. 

PRO INSIGHT: 

Video ads on Instagram stories have a 70% higher completion rate when designed for 

vertical viewing. 

CASE STUDY: 

Gymshark generated significant sales by running Instagram story ads featuring fitness 

influencers using their products. 
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Step 3: Set Up and Manage Ad Campaigns 

Using Meta Ads Manager 

• Define Campaign Objectives: Choose from brand awareness, traffic, 

engagement, conversions, and more. 

• Target Your Audience: Refine targeting based on location, age, gender, 

interests, and behaviours. 

• Set Budgets and Schedules: Allocate daily or lifetime budgets and schedule ads 

for optimal timing. 

Campaign Structure Tips 

• Use multiple ad sets to test different targeting options. 

• Set clear key performance indicators (KPIs) for each campaign. 

• Monitor performance regularly and adjust based on insights. 

CASE STUDY: 

MVMT Watches scaled rapidly by running Facebook ad campaigns that targeted 

millennial audiences with sleek, affordable watch designs. 
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Step 4: Optimise Ad Performance 

Analysing Campaign Metrics 

• Track click-through rates (CTR), cost per click (CPC), and conversion rates. 

• Use Facebook Pixel for advanced tracking and retargeting. 

• Identify high-performing ads and allocate more budget to them. 

A/B Testing for Optimisation 

• Test different ad creatives, headlines, and CTAs. 

• Experiment with audience segments and ad placements. 

• Adjust bidding strategies based on performance data. 

PRO INSIGHT: 

Facebook Pixel allows advertisers to retarget website visitors, significantly boosting 

conversion rates. 

CASE STUDY: 

Glossier increased sales by retargeting website visitors with tailored Facebook ads, 

leading to higher engagement and conversions. 
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Step 5: Scale Your Ad Campaigns 

Scaling Strategies 

• Increase budgets gradually while monitoring performance. 

• Expand audience targeting to include lookalike audiences. 

• Diversify ad creatives to prevent audience fatigue. 

Advanced Techniques 

• Leverage dynamic ads for personalised shopping experiences. 

• Use Instagram influencers to reach niche audiences. 

• Run sequential storytelling campaigns to nurture customer relationships. 

CASE STUDY: 

Gymshark scaled its ad spend during major fitness events, aligning campaigns with 

customer interests and boosting seasonal sales. 
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Case Study: Glossier’s Instagram Ad Success 

Glossier became a billion-dollar brand by mastering Instagram advertising. By focusing 

on user-generated content, influencer collaborations, and relatable messaging, Glossier 

built a loyal customer base and achieved rapid growth. 

KEY TAKEAWAY: 

Consistency in brand voice, audience engagement, and strategic ad placements on 

Instagram can drive sustainable business growth. 
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Conclusion 

Mastering Facebook and Instagram ads enables businesses to reach vast audiences, 

build brand awareness, and drive sales. By understanding platform fundamentals, 

creating compelling content, optimising campaigns, and scaling effectively, businesses 

can achieve significant returns on ad spend. 

TAKE ACTION: 

Launch a small ad campaign on Facebook or Instagram. Use the strategies outlined in 

this guide to refine targeting, test creatives, and optimise performance for long-term 

growth. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 Mastering Facebook & Instagram Ads 11 

 

 

 

Email: solutions@disruptors.biz 

Web:   www.disruptors.biz 


