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Copyright Notice 

© 2025. David Abingdon. All Rights Reserved. 

No part of this publication may be reproduced or transmitted in any form or by any means, 
mechanical or electronic, including photocopying and recording, or by any information 
storage and retrieval system, without permission in writing from the Publisher. Requests 
for permission or further information should be addressed to the Publishers. 

Email: solutions@disruptors.biz    Web: www.disruptors.biz 

Legal Notices 

While all attempts have been made to verify information provided in this publication, 
neither the Author nor the Publisher assumes any responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. 

This publication is not intended for use as a source of legal or accounting advice. The 
Publisher wants to stress that the information contained herein may be subject to varying 
state and/or local laws or regulations. All users are advised to retain competent counsel to 
determine what state and/or local laws or regulations may apply to the user’s particular 
situation or application of this information. 

The purchaser or reader of this publication assumes complete and total responsibility for 
the use of these materials and information. The Author and Publisher assume no 
responsibility or liability whatsoever on the behalf of any purchaser or reader of these 
materials, or the application or non- application of the information contained herein. We 
do not guarantee any results you may or may not experience as a result of following the 
recommendations or suggestions contained herein. 

Any perceived slights of specific people or organisations is unintentional. 
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Introduction 

LinkedIn Ads provide a unique opportunity for businesses to reach a professional 

audience, making them especially powerful for B2B marketing, recruitment, and high-

value product promotion. Disruptors like HubSpot, Salesforce, and Adobe have 

harnessed LinkedIn’s precise targeting options to connect with key decision-makers and 

accelerate growth. 

This guide will show you how to: 

• Understand the fundamentals of LinkedIn Ads and available campaign types 

• Target the right audience based on professional criteria 

• Create compelling ad creatives tailored to LinkedIn’s audience 

• Optimise campaigns for high-quality leads and ROI 

• Learn from disruptors who have succeeded with LinkedIn Ads 

By the end, you’ll have actionable insights for running LinkedIn Ads that generate 

meaningful business outcomes. 
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Step 1: Understand the Fundamentals of LinkedIn Ads 

Why Use LinkedIn Ads? 

• Professional Audience: Reach decision-makers, executives, and professionals. 

• B2B Effectiveness: LinkedIn is 277% more effective at lead generation than 

Facebook and Twitter for B2B marketing. 

• Precise Targeting: Target users by job title, industry, company size, education, 

and more. 

• High-Quality Leads: LinkedIn users often represent higher-value opportunities 

with longer customer lifecycles. 

LinkedIn Ad Formats 

• Sponsored Content: Appears in users’ feeds (single image, carousel, or video 

ads). 

• Sponsored InMail: Direct messages delivered to LinkedIn inboxes. 

• Text Ads: Simple ads are displayed on the right-hand side of the LinkedIn 

desktop. 

• Dynamic Ads: Personalised ads tailored to each viewer. 

• Lead Gen Forms: Integrated forms that collect user data seamlessly. 

CASE STUDY: 

HubSpot achieved substantial growth by using LinkedIn Lead Gen Forms to generate 

high-quality leads at lower costs compared to other platforms. 
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Step 2: Target the Right Audience 

Leveraging LinkedIn’s Advanced Targeting 

• Job Title and Function: Target professionals based on specific roles and 

responsibilities. 

• Industry and Company Size: Reach businesses that fit your ideal customer 

profile. 

• Seniority Level: Focus on decision-makers with purchasing authority. 

• Education and Skills: Tailor ads to users with relevant qualifications. 

Building Custom Audiences 

• Matched Audiences: Retarget website visitors or upload contact lists. 

• Lookalike Audiences: Expand reach by targeting users similar to your best 

customers. 

PRO INSIGHT: 

Campaigns targeting senior-level executives tend to have higher conversion rates but 

may require a higher cost-per-click (CPC). 

 

CASE STUDY: 

Salesforce generated enterprise-level leads by using LinkedIn’s account-based 

marketing features to target key companies and stakeholders. 
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Step 3: Create Compelling Ad Creatives 

Best Practices for LinkedIn Ads 

• Professional Tone: Maintain a tone that resonates with LinkedIn’s professional 

audience. 

• Clear Value Proposition: Highlight how your offering solves industry-specific 

challenges. 

• Eye-Catching Visuals: Use high-quality images and videos tailored for 

professional contexts. 

• Strong CTAs: Encourage actions like “Download the Guide,” “Request a Demo,” 

or “Join the Webinar.” 

Content that Performs Well 

• Thought leadership articles, industry reports, and whitepapers. 

• Case studies and success stories relevant to your audience’s sector. 

• Product demos and webinars that provide tangible value. 

CASE STUDY: 

Adobe successfully used LinkedIn Sponsored Content to promote whitepapers and 

webinars, establishing thought leadership and driving qualified leads. 
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Step 4: Optimise Campaign Performance  

Key Metrics to Track 

• Click-Through Rate (CTR): Indicates ad engagement levels. 

• Lead Conversion Rate: Measures the percentage of leads generated from ad 

interactions. 

• Cost-Per-Lead (CPL): Helps evaluate campaign efficiency. 

• Engagement Rate: Tracks interactions such as likes, shares, and comments. 

Optimization Techniques 

• A/B tests different ad creatives, headlines, and CTAs. 

• Refine targeting based on demographic and behavioural performance data. 

• Adjust bidding strategies (CPC vs. CPM) to improve ROI. 

• Use LinkedIn’s Lead Gen Forms for higher conversion rates. 

PRO INSIGHT: 

LinkedIn campaigns that include videos typically achieve 30% higher engagement rates. 

 

CASE STUDY: 

LinkedIn Marketing Solutions demonstrated a 2x lift in engagement using video ads 

compared to static content. 
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Step 5: Scale and Expand LinkedIn Campaigns 

Strategies for Scaling 

• Gradually increase budgets for well-performing campaigns. 

• Expand targeting to include international markets or adjacent industries. 

• Launch multi-touch campaigns combining Sponsored Content, InMail, and Text 

Ads. 

Advanced Techniques 

• Integrate LinkedIn Ads with CRM systems for better lead management. 

• Use Insight Tag to track conversions and retarget high-value prospects. 

• Run account-based marketing campaigns for large enterprise deals. 

CASE STUDY: 

Dropbox expanded its B2B reach by launching integrated LinkedIn campaigns that 

combined content marketing with precise targeting, resulting in a significant increase in 

enterprise adoption. 
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Case Study: Salesforce’s LinkedIn Ad Success 

Salesforce harnessed LinkedIn Ads for targeted lead generation among enterprise 

customers. By leveraging account-based marketing and tailored content, Salesforce 

significantly improved lead quality and shortened sales cycles. 

KEY TAKEAWAY: 

LinkedIn’s professional targeting capabilities, combined with compelling content, can 

drive high-quality leads and accelerate B2B growth. 
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Conclusion 

Mastering LinkedIn Ads empowers businesses to connect with high-value professional 

audiences, generate qualified leads, and establish thought leadership. By 

understanding LinkedIn’s ad formats, refining audience targeting, creating engaging 

content, and optimising campaigns for performance, businesses can achieve 

meaningful growth. 

TAKE ACTION: 

Launch a LinkedIn ad campaign targeting decision-makers in your industry. Apply the 

strategies from this guide to optimise performance and scale successful campaigns for 

long-term success. 
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