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Copyright Notice 

© 2025. David Abingdon. All Rights Reserved. 

No part of this publication may be reproduced or transmitted in any form or by any means, 
mechanical or electronic, including photocopying and recording, or by any information 
storage and retrieval system, without permission in writing from the Publisher. Requests 
for permission or further information should be addressed to the Publishers. 

Email: solutions@disruptors.biz    Web: www.disruptors.biz 

Legal Notices 

While all attempts have been made to verify information provided in this publication, 
neither the Author nor the Publisher assumes any responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. 

This publication is not intended for use as a source of legal or accounting advice. The 
Publisher wants to stress that the information contained herein may be subject to varying 
state and/or local laws or regulations. All users are advised to retain competent counsel to 
determine what state and/or local laws or regulations may apply to the user’s particular 
situation or application of this information. 

The purchaser or reader of this publication assumes complete and total responsibility for 
the use of these materials and information. The Author and Publisher assume no 
responsibility or liability whatsoever on the behalf of any purchaser or reader of these 
materials, or the application or non- application of the information contained herein. We 
do not guarantee any results you may or may not experience as a result of following the 
recommendations or suggestions contained herein. 

Any perceived slights of specific people or organisations is unintentional. 
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Introduction 

TikTok Ads offer businesses a dynamic way to engage with a highly active audience 

through creative, short-form video content. Disruptors like Gymshark, Fenty Beauty, 

and Guess have capitalized on TikTok's unique algorithm and community-driven culture 

to achieve rapid brand growth and global recognition. With over 1 billion monthly active 

users, TikTok provides unparalleled opportunities for viral marketing and brand 

storytelling. 

This guide will show you how to: 

• Understand the fundamentals of TikTok Ads and available ad formats 

• Identify and engage target audiences effectively 

• Create engaging, trend-driven ad content 

• Optimise campaigns for maximum reach and ROI 

• Learn from disruptors who have mastered TikTok marketing 

By the end, you’ll be equipped with actionable strategies for launching and managing 

TikTok ad campaigns that drive results. 
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Step 1: Understand the Fundamentals of TikTok Ads 

Why Use TikTok Ads? 

• Massive Reach: Over 1 billion active users globally, with strong engagement 

across demographics. 

• High Engagement Rates: TikTok users spend an average of 95 minutes per day 

on the app. 

• Creative Content Opportunities: Short-form video content that encourages 

storytelling and user interaction. 

• Advanced Targeting: Audience segmentation by age, gender, location, interests, 

and device type. 

TikTok Ad Formats 

• In-Feed Ads: Appear in users’ For You Page (FYP) feeds, blending seamlessly with 

organic content. 

• TopView Ads: Full-screen ads that appear when the app is opened, ensuring 

maximum visibility. 

• Brand Takeover: Displays full-screen static or dynamic ads that link to landing 

pages or challenges. 

• Branded Hashtag Challenges: Engage users by encouraging participation in 

branded challenges. 

• Branded Effects: Custom stickers, filters, and special effects that users can apply 

to their videos. 

CASE STUDY: 

Fenty Beauty achieved viral success by collaborating with TikTok creators to showcase 

products in authentic, user-generated content. 
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Step 2: Identify and Engage Target Audiences 

Leveraging TikTok's Targeting Capabilities 

• Demographic Targeting: Narrow audiences based on age, gender, and location. 

• Interest Targeting: Reach users based on interests and app behaviours. 

• Custom Audiences: Retarget users who have previously engaged with your 

content or website. 

• Lookalike Audiences: Expand reach by targeting users similar to your best-

performing audience segments. 

Audience Engagement Best Practices 

• Use popular sounds and music to increase ad discoverability. 

• Engage with trending challenges relevant to your brand. 

• Encourage user participation through interactive content. 

PRO INSIGHT: 

TikTok’s algorithm prioritizes content engagement (likes, shares, comments) over 

follower counts, offering equal opportunities for exposure. 

 

CASE STUDY: 

Guess launched the #InMyDenim challenge, encouraging users to share their denim 

fashion looks, resulting in millions of views and high engagement rates. 
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Step 3: Create Engaging, Trend-Driven Ad Content 

Best Practices for TikTok Ads 

• Authenticity Over Perfection: TikTok users prefer raw, unpolished content that 

feels relatable. 

• Storytelling: Create narratives that capture attention within the first few 

seconds. 

• Trendy and Timely Content: Incorporate trending sounds, effects, and 

challenges. 

• Strong Calls to Action (CTAs): Use clear CTAs like “Shop Now,” “Try It Today,” or 

“Join the Challenge.” 

Content Creation Tips 

• Keep videos under 15 seconds for optimal engagement. 

• Showcase product use in real-life scenarios. 

• Partner with TikTok influencers to increase credibility and reach. 

CASE STUDY: 

Gymshark used fitness influencers to showcase workout routines in Gymshark apparel, 

leading to significant brand exposure and sales growth. 
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Step 4: Optimise Campaign Performance  

Key Metrics to Monitor 

• View-Through Rate (VTR): Percentage of viewers who watch the ad to 

completion. 

• Click-Through Rate (CTR): Number of clicks divided by the number of 

impressions. 

• Engagement Rate: Likes, comments, shares, and overall interaction with the ad. 

• Conversion Rate: Percentage of viewers who take the desired action (e.g., 

purchase, sign-up). 

Optimisation Strategies 

• Test different creatives and ad copy variations (A/B testing). 

• Adjust targeting based on engagement and conversion data. 

• Use TikTok Pixel to track user actions and refine retargeting strategies. 

• Experiment with various ad placements and durations. 

PRO INSIGHT: 

Ads that integrate seamlessly with organic content tend to outperform traditional-

looking ads. 

 

CASE STUDY: 

Chipotle boosted sales by running a TikTok challenge (#GuacDance) that resulted in the 

company’s highest digital sales day ever. 
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Step 5: Scale and Expand TikTok Campaigns 

Scaling Strategies 

• Increase ad spend on high-performing campaigns gradually. 

• Expand targeting by introducing new demographics and regions. 

• Launch complementary campaigns using different TikTok ad formats. 

Advanced Techniques 

• Leverage TikTok’s Creator Marketplace to collaborate with top-performing 

influencers. 

• Create episodic content series to build ongoing audience engagement. 

• Integrate TikTok campaigns with cross-platform marketing strategies. 

CASE STUDY: 

e.l.f. Cosmetics launched a music-driven campaign (#EyesLipsFace) that became the 

most viral campaign on TikTok at the time, generating billions of views. 
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Case Study: Fenty Beauty’s TikTok Ad Success 

Fenty Beauty leveraged TikTok’s creator-driven culture by building a dedicated TikTok 

house where influencers could create content showcasing Fenty products. The strategy 

resulted in organic product endorsements, viral content, and significant sales growth. 

KEY TAKEAWAY: 

TikTok’s focus on creativity and authenticity offers brands a unique opportunity to 

engage audiences and drive business growth. 
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Conclusion 

Mastering TikTok Ads allows businesses to tap into one of the fastest-growing social 

media platforms. By understanding TikTok’s ad formats, engaging target audiences with 

creative content, and optimising campaigns based on performance data, brands can 

achieve viral success and long-term growth. 

TAKE ACTION: 

Launch a TikTok campaign using trending sounds, interactive content, and influencer 

collaborations. Apply the strategies from this guide to optimise engagement, 

conversions, and overall campaign performance. 
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